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About EnergyMeasures

EnergyMEASURES is working to address energy poverty in seven European countries, namely: Belgium,
Bulgaria, Ireland, Netherlands, North Macedonia, Poland and the United Kingdom. The project comprises
two complementary and synergistic strands of work.

The first strand involves working with energy poor households to improve their energy efficiency through a
combination of low-cost measures, and changes in energy-related behaviours and practices. Recruited
householders will be provided with low-cost energy measures and empowered to change their energy-
related behaviours and practices through an approach that takes account of existing housing conditions and
is reflective of their lived experience.

The second strand comprises working with municipalities, energy authorities, housing associations and other
relevant actors to assess how current multi-level institutional contexts affect efforts to alleviate energy
vulnerability in the participating countries. This knowledge will be used to develop and support the
implementation of policy and practice measures which will address structural issues that combine to trap
households in energy poverty.

Through this work the project contributes to reducing participants’ vulnerability to energy poverty, while at
the same time cutting household energy consumption and associated GHG emissions.

For more information see http://www.energymeasures.eu
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Description of the deliverable and its purpose

This deliverable provides an overview of the Communication (T6.1) and Dissemination (T6.2) activities of
the EnergyMeasures project that have been completed over the past 18 months. Both tasks (supplemented
by a workshop series (T6.3), which has not yet started at the present time) together comprise WP6,
spanning the entire duration of the project. A sequel to this deliverable (D6.7), which will include the
Communication and Dissemination activities of the second half of the project, is scheduled for month 36.

The purpose of this deliverable, in the form of a report, is to summarize the progress of WP6 at the halfway
point of the project period and to document the efforts made.

Glossary
WP Work Package
DoA Description of Action
OKP Oikoplus GmbH
ucc University College Cork
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1 Description of completed tasks

1.1 Communicating EnergyMeasures

The objectives of the Work Package as well as the essential steps to achieve these objectives are specified in
the DoA:

“The objective of this work package is to maximise the impact of EnergyMEASURES, by achieving the
maximum awareness of the project and its results among stakeholders in fuel poverty and consumer
behaviour change, and disseminating the best practice methods for engagement of energy poor citizens

developed during the project. The WP includes two main areas of work:

- Communications plan to ensure the widest possible awareness of the project its outputs;

- Dissemination strategy to ensure the outputs and lessons from the project contribute to change in
policy and practices in tackling energy poverty.”(DoA, p.25)

A detailed description of the selected communication approach is provided in the Communication Plan (D6.2)

prepared in November 2020 (M3). At the beginning of the project, the communicative task was to provide

the project with a visual identity that was as distinctive as possible. In addition, some conceptual work was

done with the aim of giving the project communication a strategic framework (see D6.2: 5.2).

1.1.1 Jjoint development of the communication strategy

Since the beginning of the project, OKP as lead beneficiary of WP6 has pursued the strategy to involve the
other partner organizations in the EnergyMeasures project as actively as possible in the project
communication and dissemination. In particular, since the main project activities, such as household
engagement, were to take place in very specific, national settings, making it difficult to reach certain parts of
the target groups, especially households, through general project communication. Individual communication
approaches and strategies for the individual countries involved in the project appeared to be absolutely

necessary from the very beginning.

OKP has therefore taken on the role of a provider of communication materials, providing the other
consortium partners with materials for communication, each of which can be translated into national

languages and adapted to local conditions and communication requirements.

The main target groups for project communication were identified at an early stage of the project. On the
one hand: households and on the other: administrators of housing. A clear set of key messages was defined
for both target groups, each of which was to be conveyed through the following project communication (see
D6.2: 5.6).

Basic Key Messages in addressing households: Basic Key Messages in addressing administrators of
housing:
e Anyone can implement low cost measures
e These are the necessary low-cost measures e Enabling energy behaviour change is an
e Energy behaviour change is easy and asset
affordable e Saving energy supports cleaner lifestyles

e Behavioural change need stimulus and
advertisement
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The main channels of project communication were identified as: 1) Project Website (D6.2: 5.7.1); 2) Social
Media (D6.2: 5.7.2), Newsletter (D6.2: 5.7.3).

In the Communication Plan it was already stated that although project communication can be planned at the
beginning of a project, it has to be flexible in order to be successful (see D6.2: 6). This also proved to be the

case, so that project communication has since developed in a lively and diverse manner.

In the process, all project partners were involved as actively as possible. Not only by asking them at every
stage for wishes, feedback and constructive criticism on the communication tools developed by OKP, but also

by involving them in the development of project communication in the form of interactive workshops.

On February 11, 2021 (project month 6), a Key Message Development Workshop developed and facilitated
by OKP was held with all project partners. Another Communication & Dissemination Workshop based on this
was held on April 15, 2021.

1.1.2 Print Materials

Based on the collaborative workshops, a comprehensive "Comms Package #1" of templates and materials for
communications to address households was provided to the consortium on April 28, 2021 (2.1). The Comms
Package included templates for a General Visibility Poster (2.2); a specific Call2Action Poster to target
households (2.3); the template for a roll-up display (2.4); and a template for leaflets (2.5). The materials were
translated and adapted to local communication needs by OKP in collaboration with the partners during the
following weeks (2.6). To make it easier for project partners to adapt the materials, the templates were made

available on the browser-based design platform Canva on November 1, 2021 (project month 15).

1.1.3 Card Game

On November 22, 2021 (project month 15), a deck of cards on Energy Poverty / Energy Vulnerability was
provided to OKP partners for translation into local languages (2.7). The game is based on the idea of a quartet
game in which participants can playfully compare certain small-scale measures for reducing individual energy
consumption in the household. The game idea: The card with the more effective measure beats the card of

the opponent with the lower efficiency. The partners are currently still working on the translations.

1.1.4 Project Website

In addition to these materials, which primarily serve to communicate the project partners with the target
group of households, the website has been the central channel for EnergyMeasures communication since
the start of the project. The basic functionality as well as the technical setup of the website are described in
D6.4 Project Website, submitted in October 2020 (project month 2). The project website contains a detailed

project work plan and a general project description, a download section with all previous project outputs and

a news section where blog posts are published regularly. As of today, 17 articles have been published.

1.1.5 National Landing Pages

During the summer months of 2021, it became apparent that it was proving difficult for most of the
EnergyMeasures partners to attract households to participate in the project. The various reasons for this will
not be discussed in detail here. Therefore, from a communications perspective, OKP and the UCC developed

a plan to put individual landing pages online for each project location that would make it easier to recruit
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households to the project. Since August 2021 (project month 12), OKP has implemented a total of seven such
landing pages in the respective national languages. Interested households can use the landing pages to
contact the national project partners directly. The national landing pages are accessible via a clickable map

on the project website’s front page.

Country Project Location Landing Page URL

BE Turnhot https://energymeasures.eu/belgium/

IE Cork https://energymeasures.eu/cork/

IE Dublin https://energymeasures.eu/dublin/

NL Eindhoven https://energymeasures.eu/eindhoven/

PL Bielsko-Biala https://energymeasures.eu/poland/

MK Skopje https://energymeasures.eu/north-macedonia/
BG Burgas/Gabrovo https://energymeasures.eu/bulgaria/

UK Outer Hebrides https://energymeasures.eu/uk/

1.1.6 Social Media Channels

In addition to the print materials, the website and national landing pages, OKP has operated social media
channels on Instagram (67 postings so far), Facebook (67 postings so far) and Twitter (780 Tweets so far) for
the EnergyMeasures project since the start of the project, where editorial content is regularly distributed.
The Twitter channel was already operated by UCC before the project began and has since been curated by
both OKP and UCC. It serves in particular for networking with peer projects. Find examples of

EnergyMeasures Social Media content under section 2.8)

1.1.7 Videos
In December 2021 (project month 16), a project video was created that can be used supportively in
Household Engagement by partners to promote the project. The translation and subtitling of the video is still

in progress, as of today.

During the first ever physical partner meeting, in December 2021 in Dublin (project month 16), OKP also
produced an interview video with several of the project stakeholders in attendance. The release of short
snippet videos based on it via the project’s social media channels is envisaged for the next weeks (project

month 19 onwards).

1.1.8 Newsletter

A periodic EnergyMeasures Newsletter has been published in December 2021 (project month 16) (2.9).
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1.2 List of Communication and Dissemination activities

e Press release on project launch

e Communication Plan (D6.2)

e Roll-up banner template

e Presentation templates

e Partner Portraits

e Partner Quotes

e Social Media Work and Blog entries based on D1.1 and D1.2(Twitter and Instagram
Fleets)

e CANVA graphics based on D1.1 and D1.2

e Preparation of implementation plans for Comms work

e D 4.2 Project website

e Web-development

e Website domain registration

e Description on EM website

e Basic website infrastructure and development

o Website frontend development and landing page

e Vectorization project flow graphics

e Layout graphics

e Animation graphics

e Page Fixes; Updates; Plug-in installations & maintenance

e Web Security Certificates

e Household engagement text

e Video ‘The Basic Value Proposition of EnergyMeasures Towards Householders’

e Roll-up display + template (Comms package no 1)

e Project leaflet (template + North Macedonia) (Comms package no 1)

e General visibility poster (Comms package no 1)

e Leaflet (2) + template (Comms package no 1)

e Flyer/ Cork and Dublin version (Comms package no 1)

e Poster/ Cork and Dublin (Comms package no 1)

e Call 2 action poster/ template, Cork and Dublin (Comms package no 1)

e Household engagement templates Canva + manual

e Promotion Video + text for translations

e Newsletter

e Energy Saving Card game + template + text for translation

e Social Media presence (FB, Instagram, Twitter)

e Blog entries published on website

February 2022 Page 10 of 17



Tailored measures supporting energy vulnerable households

LC-SC3-EC-2-2019 Deliverable D6.6 @ EnergyMeasures

2 Communications material

2.1 Comms Package #1 e-mail sent to consortium

e0e [T W || W &K K| @ ™ - [5sent v

Thomas Stollenwerk B Sent - Oikoplus ~ 28. April 2021 at 12:55
[EnergyMeasures] Comms Package #1
To: Brian McSharry, charles.roartysen, sylvia.breukers, Susanne Agterbosch, Madelon van Duren & 25 more Details

Dear colleagues,
following our joint comms workshop last week, we have started to respond to your requests for communication material that you can use for household
recruiting. We've been developing ...

1) a draft for a Call2Action Poster. The posters can be translated and individualised by each of the partners. Please just let us know, what you'd like to
be on your individual posters. Maybe you want to add phone numbers or any other kind of contact data. Perhaps you want to change the catch phrase. All
poster will show coutry-specific website URLs. We’re working on them and will reach out to you about them in a separate eMail.

2) a draft for a Roll-up Display, which can be individualised and used for general visibility purposes.

3) a draft for a Project Leaflet Template, which can be used to address households or other project stakeholders.

4) a general Project Visibility Poster draft.

Please find the files mentioned attached. FYI: These files are ,in progress’ versions and cannot be used for printing (low resolution). For country specific
adaptations we now need your feedback. Please get back to us so we can start working on the individual comms tools for your implementation. Beware:
Oikoplus does not have funding to print these materials for you. All costs of materials need to be covered by partners. All tools should be ready in national
languages by end of May.

Also | send you a list of all partner’s social media channels. | kindly ask you to take a look at it and check whether you organisation’s channels are
mentioned or if you want to add any other channels to the list.

Best,
Thomas

2.2 General Visibility Poster

Tailored Tailored
measures measures
supporting . 1| supporting
energy : energy
vulnerable vulnerable
households. households.

* EnergyMeasures supplies households with advice on « EnergyMeasures supplies households with advice on
little energy behavior changes. little energy behavior changes.

* EnergyMeasures spots sources of energy efficiency
in peoples dwellings.

* EnergyMeasures spots sources of energy efficiency
in peoples dwellings.

* EnergyMeasures helps people reduce energy costs
based on their daily energy related needs.

* EnergyMeasures helps people reduce energy costs
based on their daily energy related needs.

* EnergyMeasures supports households with low-cost
strategies to reduce your energy consumption.

« EnergyMeasures supports households with low-cost
strategies to reduce your energy consumption.

www.energymeasures.eu www.energymeasures.eu

(W) EnerayMeasures.
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2.3 Call2Action Poster

ARE YOU
STRUGGLING
TO HEAT
YOUR

HOME?

The EnergyMeasures project can provide:

* Energy savings report for your home

» Small energy saving devices & measures

* Personalised advice on energy behaviours
* Ongoing support and advice

www.energymeasures.eu/countryX

@ EnergyMeasures -
St 44 bt tunding fom

et No 894759

ARE YOU
STRUGGLING
TO HEAT

The EnergyMeasures project can provide:

» Energy savings report for your home

* Small energy saving devices & measures
 Personalised advice on energy behaviours
* Ongoing support and advice

www.energymeasures.eu/countryX

g pe
h 894758

@ EnergyMeasures

February 2022

®

EnergyMeasures

Tailored measures supporting energy vulnerable households
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2.4 Roll-up Display

Would you like your
home to be more
energy efficient?

Do you want to live
more comfortably

and save money?

EnergyMeasures can
provide:

* Personalised energy advice

» Small scale energy measures
» Ongoing support

www.energymeasures.eu/

This project has received funding from the European
Union’s Horizon 2020 Programme for Research and
Innovation under Grant Agreement no 894759.

February 2022

Deliverable D6.6

@ EnergyMeasures
Tailored measures supporting energy vulnerable households

Are you
struggling
to heat your

home?

EnergyMeasures can
provide:

* Personalised energy advice

» Small scale energy measures
» Ongoing support

www.energymeasures.eu/

This project has received funding from the European
Union’s Horizon 2020 Programme for Research and
Innovation under Grant Agreement no 894759.
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2.5 Leaflet

Deliverable D6.6

ARE
STRUGG
TO HEAT Y

You may be eligible to receive help from
an innovative EU funded
project: EnergyMeasures.

EnergyMeasures is working to improve
the energy efficiency of households
and can provide:

* Personalised energy advice
* Small scale energy measures
» Ongoing support

Energy Action Unit 2C Citylink Business
Park, Old Naas Road, Dublin 12, D12WV91

How does it work?

1.

Go to energymeasures.eu/dublin and fill in your contact details,
or call 01 4545464 and leave us a message with your name and
number for a call back.

. We will contact you to schedule an appointment and discuss how

best we can help.

. We will arrange for an energy advisor to visit you and talk about

your current energy needs.

. You will receive a report outlining recommendations and a

package of small-scale measures tailored to your needs, selected
from a range of options.

. We will provide you with support periodically so that you can keep

saving on energy.

Depending on the recommendations, the small measures
package can include:

February 2022

This project has received funding from the European Union’s
Horizon 2020 Programme for Research and Innovation under Grant
Agreement no 894759.

®

EnergyMeasures

Tailored measures supporting energy vulnerable households
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2.6 Leaflet example: North Macedonia

BoHyc - HeKo/IKy TPHKOBH KaKO Aa JaLUTeANTE eHeprija FpeereTo U NafeHeTo Ha AC

) Tonnere 502a 3a kade unu aj CaO oHanKY KOMKY BM NpeTCTaByBaaT npobnem?

W0 M e NoTpeBHo. F

’ W3bersysajTe Ja nporpamara 3a npenepesse Ha
MALUMHATA 33 A/MLLTA CEKOTALY KOMa € MOXHO TOa. ﬂpoeKTO'r EnergyMeasures
’ He crojre npea oTeopes dpwxmaep. Ypeaure 3a

Nafierte TPOLUAT EHEPIIJA KAKO W OHWE 33 TONNeH:e. Bu HyAau peuleuue!
3a noeeKe COBETH, 33 MA/IM aNapaTH 3a Cera MoMeTe 3 Ce NPUKAYYHTE Ha
wregee eHeprija, 3a HaYMHUTE KaKo Aa rM 3a eMepreTcku Mepku Gecnnatho.

NPOMEHMTE HABMKHTE, NPUKSTYYeTe ce
o oS Bxayuysajiu ce so npoextoT EnergyMeasures

(EnepreTckmn mepku) aobusate:
3a npoexrot EnergyMeasures
EnergyM e & wpaH 08 } W3eewTa) 3a 3aTea Ha eHEPrija BO BALIKOT A0M
Emwéwbmwe'ﬂ Manu ypean 1 MepKy 3a 33LITeAa Ha eHeprija
MOMAKMHCTEATA A3 ja NoACGPaT NOTPOLIYBAYKATA HA
eHepruja, NPeKy NPOMEHa HA OAHECYBAHETO. } VIHAMBMAYANHM COBETH 33 EHEPTETCKD OAHECYBAH:E
MpoexToT ce cnpoeeysaa B0 8 eEPONCKM 3eMjH 04 ...
CTpaHa Ha 12 opraHM3auuu-NapTHepH, 33 | TexoeHa noagpLuxa 0
MakegoHuja npeTcrasHuk e Xatugom Makeaosmja. : 1] =
Tl
XABMOOM

2.7 Card Deck

[

leasures

Small Scale Measures
Small Scale Measures

Measure
Measure r head

Assessment
Assessment ment

Cost per measure
Measure Cost per measure €30.00

Measure Comfort level
Assessment ! Comfort level .
- Assessment Use killer he power
Cost per measure o ey 2
e | Reduce your shower flow rate by using a Cost per measure [ Y
Comfort level water-saving shower head. LY
Comfort level
Thermostatic
1 of individual ﬁ CFL's use 25- less gy
' light bulbs use. While LED’s use 75% less of
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2.8 Examples of social media content

Building
Envelope

Inequalities in the energy
for some sections of s

EnergyMeasures ¢

‘It is our mission to
accelerate the transition
towards a sustainable and

inclusive society." EnergyMeasures pursues

mp b~y the social experiefice of
> energy poverty.

Turn off the waer g
e marhn ha

preiytesion

We will supply a tailored S Z
bundle of low-cost energy o We understand energy-
measures to :__ s peos related behaviour change
— as key in addressing rising
energy use and its climate
effects.

householders free of
charge.

- :
el DT

2.9 Periodic Newsletter

@ COUNTRY PROFILES @ COUNTRY PROFILES

THE STATE OF ENEGRY POVERTY THE STATE OF ENEGRY POVERTY

ISSUE 1 DECEMBER 2021 Newslettel'

Project
Facts and figures on energy poverty in North Macedonia Energy poverty: the current situation in Austria

I EU. Efforts
i and

: Accrdig o the Sae Siatstical Ofice (2019 21.6% of he Anew sty Saisis Ausicia 2021 anenery povery .
inclsive sproaches. popdationn Noch acedoni ve i poverty: Acordng to proviesinsights ntothe curentsuationn Ausr |

the World Bank (2020) approximately 4.4% of the population
live under the international poverty line (USD 1.90).

proj

“The project s

ot e e R O ML LU A Figures from Eurostat (2019) show that energy poverty in North Macedonia has dto ke Energy providers do
patey z i North Macedonia s on of the hghest inthe region and far declared a "state of their home adequately warm, This s according to the study by not adhere to_ price
2 Y beyond the EU average: 33.1% of the population are unable  crisis” and authorised Statistk Austria based on the 2019 survey on income and. guarantees
eeactiolpessres 0 keep the home adequately warm (compared to 7.3% of the  authorities to living conditions (EU-SILC). At the same time, in 2018
EU) Neither energy poverty, nor i i 115,500 households with comparativel low incomes had to According to reports
£ = £10up of consumers s defined by the authorites. National help. electrcity pay above-average energy costs. Yy the Austrian
“ = P North suppliers buy power Consumer Protection
8 12 36 1 consist of direct subsiies of energy consumption ignoring the  from abroad. s i Association,  rising
root causes of energy poverty. to afford heating costs prices on the energy
frrer o e . On November 9, 2021 The study shows that energy poverty takes diffrent forms, market are. causing
i ity pr the government of but tends to occur in the same population groups. For supplers to. shorten
below the EU average level. The electricity prices were North Macedonia has example, energy-poor househalds are more likely to be found  the terms of contracts
& 0 7.45% but i i impactonthe  dechred a one-month in lower educational strata. In additon, one-person and force people out
Outer Hebrides. i ici energy-crises.  The households, households in multi-apartment buildings, and of existing ones. The
reduced from the 185% tarffto the 5% tarif reason for  ththis households lving in smalier an often rented flts n old argument: wholesale
declaration lies with buidings are more affected. fuel prices do o
© bl Eindhoven B L by ey bt the reduced domestic longer correlate with
(Cork’ R Bielsko-Biala. warm by poverty status, 2019, % of population production  capacities ici prices. This
and increasedglobal households . is causing problems
; (elctricity prices. Up Informing and rasing awarenéss about energy saving is an for numerous
% to now restrictive important step in helpng energy-poor households Therefore,  households. (Link)
measures have  not bl
L e &
been put in place,
Gabrovo  gyyrgag
- w
North-Macedonia o
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Fuel poverty in Scotland and the Island commu

In 2019 the Scottish Parliament passed the Fuel Poverty.
(Target:

get 8 fuel poverty. that
the year 2040, no household in Scotland i i fuel poverty and in
any case no more than 5% of households are fuel poor, no more.

than 1% are in extreme fuel poverty. Facts and figures
about fuel poverty in
The Climate Change (Emissions Reduction Targets) Act2019  Scotland and  the

emissions by 2045, with interim targets requiring a 75% In Scotland 24.6% of
reduct 30, and 90% by 2040, These two Acts now form ~ homes (Scottish House
the basis for action at a Scotland level on fuel poverty. Y.

2019) in fuel
‘The new Fuel Poverty Strategy. lad before the Scottish poverty with 12.4% in
Parliament in early November 2021 sets out the Scottish
Government strategic direction to both reduce fuel povertyand  In the Highlands and

o e ;

Strategy. Local delivery is seen s the mechanism to achieve these numbers are
tackling fuel poverty, but it remains to be seen the limits of significantly  higher,
funding this aspiration. There is only scant mention of behaviour  with uter

change, that Scottish government fund through a national Home  Hebrides suffering the
s highest levels of fuel
miimaly poverty at 43% and
extreme fuel poverty

In the Quter Hebrides outreach services are delivered by Tighean at 26%.

(c N
‘Work of TIG to identify services, deliveryand indeed the report
itself;

@ WORK PACKAGES

AN OVERVIEW OF THE CURRENT STATUS

WP 3: Policy and Practice Innovation

innovation. i
(help) also

Jisation). But it will also.
d hold

In 3 working session with all partners (Nov 16th), fist ideas have been discussed

ol i ing a train-the-t hop is
i ps in their
Next, all WPs nto

planned,

practitioners' views.

toWP3,
(maintenance i P i By b
alleviation services in the community.

@ WORK PACKAGES

AN OVERVIEW OF THE CURRENT PROJECT STATUS

WP 6: Communication, dissemination and exploitation

communication and dissemination elements.

materials to be used by the consortium. These materials include:
Roll-up banner template:
Fiyers.

Presentation templates
Canva graphics for social media use.

Clickable animated vector graphics

Bi-annual newsietter

Promotion video for houschold engagements
National landing pages for al project countries

“The creation
taks. Twitter,Inst d

Facebook.

X

February 2022

WP 1: Planning and preparat
WP1 designates the pt m— B
activtes, iversity College Cork

1,012,013,01

h of the partner counties,

light of the Covid-19 pandemic.

p11

select 2
planned engagements in the project’s different locations.
D1.2 provid

pts and theories, and

approach to integs
cost energy meastres.
b1 i inthe focal

energy vulnerabilty.
And finally, levant EU and

By icipati
available on the project’s website shorty.

@ WORK PACKAGES

AN OVERVIEW OF THE CURRENT PROJECT STATUS

WP 4: Impact quantification

Does the meter reading offer enough proof?

‘The aim of Work Package 4 is to monitor and quantify the effects of the project.

objectives.
of the project,
itativel 7
the applied
energy measures.
truct its own
own i toon-
site meter reading.
toring i coal, wood and fuel
labl i 0 and
1D-19 related s
challenging.
Qualitatively, Y
it It of the ti i s
During
how to 3
ipplir to choose. Through i . we
the residents o
I change.
measures.

Food for thought | We are measuring reduction in kWh, while at the same time.
energy prices are rising dramatically across Europe.

@ PARTNER PROFILE

WHO'S BEHIND ENERGY MEASURES?

DuneWorks, Netherlands

transparency about the sharing of costs and benefits.

other way around, preferably n corcreative settings. Our area of work

those
others to counter these trends.

Syivia Breukers, DuneWorks

WP 2: Household energy engagement programmes
realisation

The effor to engage energy-vulnerable householders n the focal
countries. it icipants”
By
consider
Leveraging outputs of WP1, each par awp2
8¢ L
visitations.

‘The household engagements were planned to start from March 2021. However,

place for the first half of 2021. As a result, the WP was restructured, and
e thi ‘reopening’of society.

vaccination
So far, project partners have engaged nearly 250 households.

@ WORK PACKAGES

AN OVERVIEW OF THE CURRENT PROJECT

WP 5: Synthesis and replication

The leader of WPS is EcoEnergy, supported by University College Cork and all

action and their

impact.
activities il y August 202 componer
of the work are already clear, including:
o use,
socio-economic privilege and gender
o oy b d the
organisations that work to support them
. EU, national,
andlocal levels a i
poverty

« Co-creating user-centred business models focusing on the needs of the at-rsk.

+ Replicating best pract A
energy-related behavioural change

Firstinsights from the field work, data collection and policy advocacy supported by

@ FOR INFORMATION

PLEASE VISIT

B o
l@l wwwwinstagram,com/energymeasures

[ [EET—

ICC @ @ sponltelos % cwonoven KAMP@
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